
Hi. I’m Paul Nixon, CEO of Corporate Eye, and in this video, I’m going to talk about how 

we help clients to optimise the use of their content. 

A brief recap, first of all, on the value proposition of Corporate Eye. So, why use us? 

First of all, we focus very strongly on return on investment for our services, whether 

that’s through reducing costs, improving bottom-line impact through increased revenue 

or even helping shareholders understand your business, your value proposition, your 

strategy, your investment case, and through helping them understand those things 

better, improve the share price and the market cap. 

The second thing we do is help mitigate risk, whether that’s through helping you 

communicate your compliance to key things such as the United Nations Global 

Compact Principles, any key issues that you may have relating to those or addressing 

negative sentiment that exists online and making sure that you tell your story on your 

website as best as you can. 

We also have forward-looking strategies that think about the crises that could happen 

that you’re worried about as potential issues in the future, and how to address those 

and help improve the way you communicate those things right now. 

The third area is providing a customised framework and through that, we help clients 

both measure and improve how they communicate online. 

In this video, we talk about improving how you use your content to better tell your story 

to more people in a better way and get your message over. 

Last: through doing all those four things, you improve your market position, how you 

compare to your peers, but also how you’re perceived by your stakeholders. 

So, let’s now talk about optimising content.  

As we look for best practice and review a lot of websites, we see a lot of bad practices, 

whether those are sites that say nothing, those that have very poor formatting, where 

the content is just boring or if indeed they don’t illustrate it or bring the content to life.  
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Finally, through text size. You hit walls of solid text and it just immediately turns you off. 

This is particularly sad given that you may spend a lot of money on your agency helping 

you develop the website, do very nice home and landing pages and you get the users to 

the relevant content page. If you then turn them off and don’t deliver the message, then 

you’ve just wasted the time and the investment.  

So, how to improve that: 

Well, obviously, we have a lot of examples and approaches where we can recommend 

how best to represent the content and to tell the story better, whether that’s through 

giving the users simple infographics to get their head around the financial dynamics of 

the company or helping journalists get all the information they want based on the 

themes they want to write about at the level of information and the level of granularity 

that they want.  

Both of those things can help dramatically improve how users think about you and the 

website that you have. 

We also have a content-harvesting service, a unique service where we look at the 

information that’s provided through the standard publications, the annual report, the 

analysts’ presentations and so on. Quite frequently, those materials are buried deep in 

the site and only the analysts who may want to have the annual report presented to 

them and so on will take the time to go and find those publications and so on. 

However, those materials contain great content that could be better used for helping 

other stakeholders understand the corporate story. So, what we do is we review those 

materials and we identify the really powerful, whether it’s infographics, quotes, content 

and so on, but we also know that those materials have already been blessed by the 

board.  

They are already approved content, so that when we come to recommend how that 

might be used across the site, that then helps the website tell the story better, but you 

don’t have to create that content because it’s already been blessed. 
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Therefore, this provides a very cost-effective approach to improving your website, to 

improving how you tell your story and for getting much better value out of that content.  

So, that gives you an idea of how we improve the telling of the corporate story through 

the existing content.  

If that’s of interest, please do give us a call. Our contact details are on the website. We 

look forward to hearing from you. 

Thank you.  

   


